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Abstract : This research aims to clarify the state of the relationship between fashion and media to grasp the
present state of the fashion environment and fashion media. For this, we brought up the following five
issues, and held a symposium titled “Think about Fashion and Media” on September 26, 2009.

The five issues are:
(1) How has the fashion system changed since 21st century?
(2) How has the role of fashion media changed in the fashion system?
(3) The globalization of the web network and the subject and role of fashion media
(4) What is the possibility of the Asian market in fashion media?
(5) Localization and International Cooperation
We invited three fashion media researchers (Akiko Fukai, Yuniya Kawamura, and Hiroshi Narumi) and two
fashion editors (Misao Itoh and Tomoko Kataoka), and discussed fashion and media. We distilled two
points as a result of this symposium. The first point is the possibility and misgivings of fashion media as
the globalization of the web network. The web network enabled fashion media to expand multimedia with
the high performance of communication, while print-fashion magazines faced the problem of how to
survive. The second point is the importance and study of the Asian market in fashion media. It is necessary
to think globally and act locally in terms of the current fashion media, so the Asian market is a suitable

example of fashion media studies.
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