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Abstract

Though it has been recognized that a role of lighting in the display of clothing is important from
the point of view of VMD (visual merchandising) of apparel, there has been no special guide to
selecting lighting associated with a certain impression to be emphasized. In the present study, the
difference of the color impressions of flat fabric samples has been examined for each of six color
samples: RED, YELLOW, GREEN, BLUE, WHITE and BLLACK and for four background colors of
GREY, IVORY, BEIGE and BROWN in the use of a fluorescent lamp or an incandescent lamp as the
lighting, in the simulation of the sales display for garments on a flat surface. Thirteen adjectives
were provided for the sensory impression evaluation. The evaluated impression values varied from
color to color of samples, depending upon the type of lighting and their illuminance, and upon the
background color. The illumination condition where the most adjectives were available for the
evaluation was that with the GREY background color. The impression of RED had been enhanced
for the terms of “light”, “brilliant”, “beautiful”, “clear”, “glossy”, “preferable”’, “gay”, “fresh”, and
“showy” under an incandescent lamp, while, that of Blue under a fluorescent lamp. Yellow and
Green showed different enhancement in color impressions depending on the illumination type and
illuminance. WHITE and BLACK showed little noticeable difference in the color impressions, and
exhibited similar tendency of the change in the color impressions. The “cool” impression was an
impression term emphasized under a fluorescent light through all the colors. The illuminance
condition where most adjectives were available for the evaluation was that of 300~700 1x.

(Received June 29, 2011; Accepted October 14, 2011)

Key words: background color, color impression, illuminance influence, impression evaluation,
Lighting, VMD.

(Journal of the Japan Research Association for Textile End-Uses, Vol.52, pp.696-705, 2011)

(696 ) 0037-2072/2011/1100-0696 $ 01.00/0©2011 Jpn.Res. Assn.Text.End-Uses. HhiYEE



41

— B 5 - ,

TRV WVIZBITAS WD (Visual Merchandising) DERSEDS, BHOEKZEIEETH LI LIiFH
HmMEINTITVEDS, WD & LTHEmOEISR % HH L2V ERBBRERZ I 2 EBHI W L 25,
A2 T, KEHROFE & BFE 248 L C, MBS EEIT T 7213 A BT O340, GREY, IVORY, BEIGE,
BROWN > 4 OB RET CREAMAOBENIRICED L ) 2ZE) S 5 H % RED, YELLOW, GREEN,
BLUE, WHITE, BLACK ® 6 0 HE 2N FHIZOWTHET L7z, BEIREFHEO I, FEH 13 5
HWz BHREOFHEERZHBOBRTLICALE, BREI LI, BBEELBEICLD), &
HAETLICR o TV, BOHIROEZ RS S OFHEAELHVCEHET 2 2 ERE1E, GREY
THoz. GREYERBTORD X [V, [h&eril, [ELW], [2U7%], [HRO» 5],
&l TRFR], [#Hg%], TELD] OENZRAHEST T CHlgi S 7z, BLUE T, i kiEo
ENZR AT T CRgi 7z, YELLOW & GRREN i, FEBMER OHREEIC & - THigH S b BEIR AR
7o Tz, WHITE & BLACK 1%, BREEIC X 2 BHIGEICKEII R, HRHFE I L OHZREDER
PELUL Tz [7 -V | IR, EToRiBL CELRI T CHASNLIHETH S Z L5
Polz. BHIREVPHRDLCOHFEBICL - TEEIFHM SN A BEIL, 300 ~ 700 1x TH o7z,

Fov— b ERHE, BE%, BHOEE BEONE, TEE, WD

1. #s

BEmE R T ABE T, MmO % B
HEE IR 5B THREAI L ICIR SN TH
HAaEhTns,

BmOBDRZFIX, BEHNSEBRLTH 50,
BT CH DR E, BEICE>TEDLLZ LR
WL oTWA Y, ZHIZMAT, B ERH
MOBINLBEOEIZOELFENLTHA).

TS OB mETE L EHRBEOERK BT, H
EOBEARCEAMY T E— LT ADDRA Y —
VEBEOBREICFEASFEL LT WD (Visual
Merchandising) 2AEEH I N T3 2, WD T,
BBV, [7—=ni], HBEWETFF 2T V7]
DTS5 FOBROEOAA—Jhikd, Fh

WCERZBEWVWLTRRENETHI BT bbb,

FHOERTHLIEME L DIZ, FhETE—-L
THHRPHOEEREIIKRE L, BROBLENLZ L
DM F BRI, & X IIZHRTALCTERICELS
HEEHSTWBE I Y,

EBROBEIE T, F4 RBHOBEITWAWVS
LIRE TR T A2 RARET, B4 BoKES
WRRENTVS,

FHALEL LT, B 2IEH, FHRICTLT,
BT 22 2 HFRBEREDIRE VD A5 &
D D RS R EE Y E SRR L 7z,

FOFERIE, WD BT AIBHOKRENFEET
HHILIFRBINTVE DD, BEOIER
FEDZITIONTWAZ LI %L, EHLTELED
HEZOBHEIEINTVAEAITRETH - 7.

DX RRIIZ, WD I2BIT A BBEOKREE
Y BRI OLEEREZRTIDTHS.
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BIlEDEDL) RENDEPEHONLOM-
TBLIZEE, WD ELTCHUELRZILTHA.

Z ZTARWFE T, RBREGESE T 7t
L7ZERT T, MBOEESLBENDEWIZL T
KEMOBOEIROMA RARIZ, LX) %E
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BELEREEIIOVT, RERTHBIZBIIAF
RREZITV, TOFHRED LI, BELER
DEVIZE DBENROENERETT 5.
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Table 1 Average of Illuminance in stores for

various items of ladies’ clothes. The number of

data is shown in the parentheses.

[ Unit:Ix ]

Sort of Depart- Fash?on Shopp— Ave—

shop ment Specialty ing rage

Stores  Stores Centers | ( Total)

Young- 1212 1068 1284 1188
casual (500) (300) (200) (1000)
Mrs.- 868 526 730 708
formal | (500) (300) (200) (1000)
Prét-a 424 227 322 324
porter | (500) (300) (200) | (1000)

TSV NWNEERICBIT A 7SV VEREOLE L
LT, /29— b, 77vyavyEME vav¥
VIRV —BE L. WIN B RARESTE
B RTH 5.

BRI HBAD, ERERORE, KB
nnET%E@ﬁ.‘F'—‘, ROBEmABEIPNTWLER
mrRELLY

(1) BBRA, RUBRE

HRBIE, BT EHBTO 2 EEIE { fibh
TBY, RTINS 2 HE L.

HEL, REEPFEZEINTWAEHT, B
VRBTHRIIEM T FICHAME TOXRERTT
DEEZ A7z, HWv7-BERHE, ILLUMINANCE
METER IM-5 (MR &M+ 7FaY) THAE. BED
FHIITIE, EROEFRBET 2 BEA ICRES 2
B, $7:8 707D T % 3mBET 10~20 A7
AN

FeRERC, EHEIL/-RREDOFHEE Table 1
R L7z, EHRO(C )R, FHlF— %R
L7-.

FAEAERIL, FREOEIKREL R, A
DEICKERENDH D, 1200 1%, 700 1x, 300 Ix,
WKWRENBEZLERLTWAS, FZTHRIFIEIC
BUAREL ZO=MErHRHATAZILIZLZ.

(2) B8

4 DDT = N ORERIFTEHOE MBI =G

AL L. FOMEE Table 2 1TRT.

TRMBIZIE, BEIGE BRI EZHVWLN TS

0, RWT IVORY T - 7z RKAFFETIT, BEIGE
IVORY, BROWN, B O°GREY 2 EF s s LT
2L 7.
2-2 BHIROAE
(1) &
EBROT XV IVES CRREG O BITEMS I IC b

(698)

7250, AR TIIRDOERW 2B TH S, RED,
YELLOW, GREEN, BLUE, WHITE, BLACK %3®iR L 7-.

THERAY AL, KEHIRDILSFHINS
bOD—D2THA, 40FH 100% 70— K9 DT
WMoEMERVE (BEMHERARHT, 79K
7 H444). Zohmrs, FEBTIEIELY Yy F
— YW ZTERETE) LHI 4L DML &
RL”.

KB &L 6 odolliERT, Munsell
FRW & LT Table3 12/77. @121, HANDY
COLOR METER (Miz\&ttHAZER T, NR- 3000) =
w7z, ,

BENRERREH OA AL, BARD E&
*BATIESHOMICEV L EOFHWLEKE K,

it 28.0 cm X #% 22.0cm & L7z,

ZiX, 08 2.0 cnD H{ AR — VIR AT 7.

Table 2  Background color for ladies’ clothes
shop in four department stores (A, B, C, D).
Background Frequency of color use
color A B C D Total
WHITE 9 14 7 4 - 34
IVORY 12 13 9 20 54
BEIGE 19 17 21 23 80
BROWN 6 7 18 8 39
GREY 8 14 10 14 46
BLACK 3 2 5 6 16
Table 3  Color of the textile samples.
Textile 0 v C
color
WHITE N 8.9
RED 4.7R 3.5 15.1
YELLOW 7.0Y 8.5 10.2
GREEN 1.2G 7.3 8.8
BLUE 5.9 PB 2.3 10.4
BLACK N 1.6
FRAME N 9.5
Table 4 Background color.
Background
colorg H M ¢
GREY N 5.0
IVORY 1.0Y 8.6 1.0
BEIGE 4.4 YR 7.3 2.0
BROWN 2.3 R 2.3 9.2

= OFEAT A



W2\ 5 GREY, IVORY, BEIGE, BROWN ®
A EE O EfE% Table 4 TR L 72,

(2) FIREHER T — X

ﬂgMM»T?io 2, BEK L0 mNEN L

5 &% 980 om, AEMER 600 mm, BLAT X 600 mm

0)7!(*”0)/% vy AREBEX, NHEH%LY, B56f
HCHEED L7,

CORY J AR O8E, EBRT7—Ak L.

BB O L3I N 6.0 DEFKTEY, B

BEBREDOHICALZWVWEHIZ L.

EERT — AORIFITELT, BEST O _FEEHO
BEZ T, FRENRAL v FTHOERL L LD
L7z, BT, Bt 100 W& 60 W R
— WAL TONCKT VY 7 E—VTHD. HE
fTix, BIREO 100 WOK— V¥ A4 7T TOKI #4
i AAVAR

EERT — A DRMENZE W 73R E O /K ST R
B (GHENZ JIS C 7612 12 |2#EHL) % 1200 1x &
TAH7-012, 100 WEELT 2 BE2FERL, Mrv
BERESICIE Y vy — (HEOMBEKER) %
ffo7z. BEUTTI, 100 WOREITEIK4ET
1200 1x £ § AT EATET.

FBEET00 1x & § 5 72012, ST DBA, 100 W
AT 1 A, HEIT T, 100 WEHELTERR 2
ik AVAN

HREE 300 1x &3 572012, 60 WHILAT 1 18,
X% 100 WHELT 1 8% FHv /e,

B, SIEHETET (BR&H b7 a3, SR-3AR)
rHOWCRHOBEREZEHILEE, 8600
Ra X 88, HIZAIT®D Ra X 98 TH -7 (JIS Z
8726-1990 13 |ZHEHL) .

(3) ENSRETMMAEE

ERREICHWAERFHEHER, 750~
—F X AT BWTCEE L PN AE

A

B7 %600

(A)
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Table 5 Terms for Impression evaluation of
textile colors.

1. BB light

2. BHIXNR brilliant
3. 38 Pale

4. ELW Beautiful
5. =) Cool

6. 2ZUT%R Clear

7. HRDOHD Glossy

8. BERDOHD feeling texture
9. fFx Prefer
10. FF I Natural
11.  JRFR Gay

12, Frfere Fresh

13. HBi» Showy

RERHAOT»L, B, HRE, IEL2EICEDLS
FNSEEMAE AR 13 s L7 9. ENREFE
HEE# Table 5 Z/R7T.
2-3 FIRFHEDFE

BENGEHmITEREREIC L o 72,

EREMRAE 21T ) IS, #HERE IIIENREHER 7
— 25 DH 900 1x DERNIEEILT >~ 7 Dgs TS
HAHNL.0DHHE 3FTHEMRSYE, BOMES
19 &HICL7. 20, HEBRETREVKETH
o7 2 BT —ADHBIELE, 5 SEREFD
HRAREICH R D EE72. R+ 2&E 7 —
ADRIZEWTERL, B2 .08 ClEREICE
ZE s, BEROESY Table 5 DAFE 13 5B
DWTEHBi & &7z, TR, #EE L ABHOHE
PEEEIZAR 1110 mTH Y, A& OAEITAED
STHIH20° Thot. F7-, HiMmiE, Ao
WK 5° , BAMICH 11£1° Tho 7z,

CoLI)rERRSOEFVEE Fig. 1(B)IZ

K BEXH
BERRS —— N 6.0 i -
TTRR RIERE 1110 mm 2
280 mm 400 mm
900 m i

HBHdib

(ROD)
RERLRIR

(B)

Fig.1 The booth for the impression evaluation.
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w~L7z.
1B 72 0 OMEBEEIZH 3 0e L, 2% 6
BEREHI DV TR D B LAT o 7R ER I3
20557 TH o7z, ZHEHEBOTHOMIZIZ, EBRE
HET & BRI NGO DAFH % 30 R EAR &, &
DHIEXITI L H L7
COEBEHEIZL L ERIREY 3 DODBEL 4
DOBFEBITE, BIL 12045 — A2V TITW,
B — AOMIKEER % 7 S BEk T 7. (KEAER
RCHERE S, WRARIIAHT & FARICN 5.0 DAy
¥ O MHEERSE, BOWIELIT) L)zl
WEREOBDETEELEERL T, LiliRfEOmMm
Fax 2B, BLAHIZERKL .
HEORR, ROT—AORBEMEITT v ¥ LI
BB LI LI Tk ik, BELYEX
T BEICDH, BEDIERIIEBREICL >TSS
VELELBEHICERE L., ZOBEBTEICRE
LT, BEREICEML TR,

E7-20RptoK BT = AORBOFH D
|
Z3B> POTIMS CHLLLEANL IS5 585
ma | | @z
RE— 2 1 o 1 2

Fig.2 A measure used in the impression
evaluation.

FIREEMIZIE, 5 BREA T — L& Bz, %
ITRRBHE, AT 2EREE L0 T — A 8AT
L, BATORKEONGE, FlziX [#H50]
WZoWT [EBEHEBEALRWV] 25 08%252
7. i, [E7—2A0RE0HH], ik [H7
—ADHBDF I OFNFNICa D - T, [RR
ZHOBS 1A%, [#H9B5 ]2t 527
(Fig.2).

WERE 1, 20~40 fCOHEIER 4ot 50 4T
H5b.

1200 Ix
700 Ix

s 300 1X

RED YELLOW GREEN
HAEATT BT BT | AT BT FLET T
} < }

20 B2
HER DL BN
v W
#ELw FLv
27— ) 7&: i inimsssonisisessson R =N &
TR - IUTE
KRD 3B B BRI
RO B 5 DAY LY

b /\ WE
FFaIN e e FF TN
IR T o P — ISEEA
i & et Wl
Hiro N N Xﬁﬁéi
¥ 7 3 ¥

2 1 0 1 2 2 1

BLUE WHITE © BLACK
WEHTT | BT ERT BT BRI EBAT
HoHv % i , 1%
prerr aade e - SR
N — = = by
7=k €M . " gM PR,
7UT% G A“%% 737%
kiROBHS | S RO 3
052 % > HBOB 5
e A % I X
A Sy . N =
FHEn -y %‘:/ﬂﬂ %4 et
Hio fded. £\ £AN H o

2 1 0 1 2 2 1

Fig.3

(700)

1 2 2 1 0 1 2

Comparison of the color impression for different illuminance for grey background color.
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Significance point obtained by the color impression for grey background color.

: 2 point for 1% significance, and 1 for 5%.

Impression RED YELLOW GREEN BLUE WHITE BLACK Subtotal Total Impression
evaluation . e evaluation
terms ( iluminance : 12001x, 700 Ix, 300 ), (i : the evaluation for the incandescent lamp ) ( perfect score =12 )| (p.s.=36) terms
BB 5 7 23 light
BERH 4 Do ] 24 brilliant
H 2 21 pale
ELW 4 7 4 ‘ 15 beautiful
=i 32 cool
29T 31 clear
FERDHD 5 5 18 glossy
BROHD 7 6 6 19 feeling texture
3% 7 6 4 17 prefer
FF2INR 6 5 6 17 natural
TREL 6 E"__Zl 24 gay
by Ce 7 24 fresh
BiZo 5 [o|[10] 24 showy
Subtotal

(ps.=26) 19 22 17 8 17 14 10 9 20 20.23 22 15 17 ZQ 7 15 14 79 103 107

. ' (p.s.=156each ) |
Total 58 39 39 65 52 36 ( I: the point
(p.s.=78) ) ' = 2/3 ofp.s.)

3. BREER
3-1 RREARUBRRE & &HISR M
BENRE R T, WA GREY DFEIZON

T, £BIZDOWT Fig. 3 I ETRT. BES3

RIZOWTRHBFIIRLTH 5.

Bz 1E, BBEE 1200 1x DBAIZOWT, [BHB W]

L ENREFEMELS, RED B CIXHBAT T T 1.19,
BLUE B CIIEXITTFTLOTH 5. |
- T, RED B CIZEET TICHTHEYT
TT, RRHLVERD L) ICHEFAS R, BLEER
B CIIHEAT TICERTHBET T TRRHL W E
By Xycmfsnizceicis.
R (Fig.3) 2 &RMICRET L, FIRENE

MIZEo0MR oS, Bit, BBHICI A8

FIZOMANLEL 23 o X ) L4505 RED
Y BLUE, MFMHIEIC L o C, 8GIT 0 H BT
WL oTERY, BETHE% A YELLOW & GREEN,
BETRKLTEWILRL, AEILOHIREDE
EAS & LTV 5 WHITE & BLACK T3 5.
BEIZOWT, FHEE EAMICUTICRT.
RED Ci, BT T THREDERARRICL 58
FIEASTagi S, BEICL B VITRE L 2w,
Lo L, ENSHEE MR 1cowTid, 700 Ix
BRCHEETToRFPEAIN, [7—VR]I1Zon
T 1200 1x & 700 lx CRIFETDH 5.
BLUE Ti&, EXAT T CHREDHZHEICL A8
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FIRARAINTEY, BEICILRELBEHR
7213, RED LEFRICROnA . Larl, [k

CCRARITTTHHAIN, [FFaI Vel iZo0n

TiX 700 1x CRIKETH 5.

YELLOW TlZ, BEIC L 2 BMEEEIN L2 ) K E
v, B 2L, BB ] ENSIZ, 300 1x BEICHEE
JTTFCoAmEN, 700 Ix FEICHBUT T CFASI N
TWwa, [HERhi] IR, 300 1x BICEL

T CHEFAI A, 700 Ix REICHEMT T CTHEfFE SN

TWw5, [Ha>] Eigi, 1200 1x & 300 1x B
ICHDET T TRRMmA SN, 700 1x B IXE ST
TCHASNTWAS, [RW], [ELW], [HRD
Ho], [HEEr] 12onTh, BEICLLEA%

EORRIFEMRDENEZR L. £, [7 =Nz

L7 7%] gL, BETT TSR, [E
Bods], [HF&], [FF2I7 V%] HRIZAZ
I THAIN TS,

GREEN TiZ, [EL W], [HRDH 5], [1FZ]
THFHASNLBHEPEEICL > TGES TWAHD,
YELLOW 2ICHEiZ R E < v, [Rw], TEEOD
5], [FFagVik] OERIZ, HELTT CHA
ENTVBEY, [HEZW], [HER0%], [7—V
21, 20 7%], TRFER], [FgEzl, THYD]
DEIRIZ, BRI T THASHTNVAS,

WHITE & BLACK TiX, FFEZ L 0#MHDO IS
{3 YELLOW &% UFGREEN & FftDMEMTH 5. Lo L,
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IO SNFIIIBELMEHOENBELZW T
EWbh A,

22T, 13 0RENSFEFHAEE N ENLEEHO
BEWIZXAHREDER EORERNTETVER
RRALDIE, BRIUTERVEES0SELHET
BEELEDEIIOVWT t BEX{To 7.
BEAKES BOBEIZIZIRLI V2,1 %D
WA, 2 BA VP EEEEBEELTESZ,
BENGBIHOEEESGSDOEET% Table 6 1Z/RL
7o HEENT, BBUT T TR SN2 L 2RT.
L ICRNE, ETOHMSEHET2RA/MT
S, A2 KL LB,
BEMTEET AL, £@I220WT, 1200 Ix
DFEBEIL L VEAEZRL TV 5,

MR LIRS ENEAEBSICOWT
Gt AL, WEHTHA 26 KA~ b X6 =156

KLY PO L, 1200 Ix TEESD 19 KA~
k, 700 Ix & T8, 300 1x TiX, (2134502 TH
%. 1200 1x T, ENREFEMAHFEIC X A58
BELTVWE I LN bbb, HLHAEHEHE,
BHEOBEEICLAHZEDELHVETWVIITEHRIR
L0 FT T EERLTVWS,
ERNCEMERAZ LT A, BENICEEILD
WTAEHT 5 &, YELLOW, GREEN, BLACK i s T
b 26X3=T8 KA bORESTHY,35D 2
DL b % %45 L T2 A RED, BLUE, WHITE & HX 5 &,
BEOMEEIC L AEHRESOXHEVETHL I L
%7R9. YELLOW & GREEN T2 % 35 LEwv 2 &
X, BERNOBRENBICL - TRLBLETA
McAdams DFFZERER 19 [2FET 5. HIb, #FHO
FHIBOWEASRED X° BLUE 133k T W@ A3k 4%, GREEN
TR DIA <, KT YELLOW 255 £ 72 o TW»

GREY s IVORY
BEIGE b BROWN
RED YELLOW GREEN
HILKTT | HEST T - HWHATF | ZE%4NN P WA F . HEST T o
I 2\ i 5
BRI bER
v | ‘ﬂ w
ELw s ELv
D VR T . RS—— S I .o ——— S S z—N7
20T % TR
HRDH B T KRB 5
HEKDH 5 Bknd 5
i I x
FF TN FFaTN
RER IRF%
i Fil e
Hio EAe)
2 1 0 1 2 2 1 1 2 2 1 0 1 2
BLUE WHITE BLACK
WA T BT WIATT BIET T AT T FIBLT T
} < } }
5 AW
B ERPh HERDE
3% W
ELV FELw
7 =i i
7)) T 217
KRB 5 KiRDDH 5
BE0dH % BRDH 5
I & by &
FF LTI FF 2T
,(‘J’R:f:fz yognnm— m%&
P oy i
ERyA®) ERAS
2 2

Fig.4 Comparison of the color impression for various background colors at the illuminance of 700 1x.
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%. 2%, GREEN % YELLOW Ti%, RED %° BLUE
WCHLT, 2B I3 LEnE#2 5
nas.

BLACK (ZBHEEAME B I DE W IZ X BB

SEFRLBNZ L IFRTEEILETHA.

SHERAEVSEORERHNTE TV ELER.
DY Table b6 DES, I TH A, ZEHENELTD
B L BEIZONWT, BWE 1%BEETHRIITEXT

EEtEIZ 36 mE B,

FIREHEHE [7—V7e] & (297 7%] HE
TlX, 36EDON, %324, 31 HEEVESL Y
FEHBTWS

%LJ&~»&JW%T@,§(@@%EL(
WK T CEFAINDL Z 505,

RNT, (&%), [RFER], [FtEz],
(B2 HEW, §F36HHRoN2/3 U LE0EE
ERA Y MEEELTWS, B, BBHELD
BIZOWTHFEEEH AL LI 5.

&l [FF=250%], [ELw] OEET
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FZEFUTICE T o TWA, FiC
HCTERESTH Y, BoHE
WEL o TW5S,
EONHMEFNEFNRIZOVWTRS &M (12
H)D3FD 2L R L TS HEFBTHA
TRLTHAB) X, 1200 1xTE 72—z, [2
V7], [FeE%] ©35E, 700 1x Tk [HSR
il Tk, [7—=nil, T2y 7%, TRFE
%], B3> @ 65E, 300 lx Tif, TELW],
[BEREoH 5], [MFE], [FF25V%] 2L
9FEL > TVA, ZORERIZ 300 Ix DEBEICS
W, ZLOBTHEREADEWIZEZHNEETRD
BEIRTAIEERLTWAS, T2, [ELV],
(BROH5], (], [FF2507%] OFFE
EIX, BEHOBEWILIAAZES, lZOoVT

, [ELw] mIF
_mtf,#%%

TRAINCR A2, BLRDDTEVWIZ EERL
TW5,
PEDXSH ,Vﬁwgm X HEEISDE N

%, L OBIChblo THUTEXAHE KT

Table 7 Significance point obtained by impression of 13 terms for different background color.

Background RED YELLOW GREEN BLUE WHITE BLACK Total
color (illuminance: 12001x, 7001x, 3001x), (perfectscore=26)
GREY 19 22 17 8 17 14 10 9 20 20 23 22 15 17 20 7 15 14 79 103 107
BEIGE 15 17 18 7 5 12 7 11 4 23 20 18 6 10 6 7 7 3 65 70 61
IVORY 16 16 18 11 13 bll 6 12 7 22 21 20 20 15 6 11 7 9 86 84 71
BROWN 17 14 21 7 4 8 11 4 7 20 21 19 22 14 8 12 9 8 89 66 71

Table 8 Significance point obtained by impression of 6 colors for various terms.

Impression GREY BEIGE IVORY BROWN Impression
evaluation evaluation
terms (illuminance : 1200 lx, 7001x, 3001x). ( perfectscore=26) terms
(O: the point =2/3 ofp.s.)

PN 5 7 5 7 5 6 6 5 7 6 5 light
BER aof[i] 4 5 6 4 4 [o]a 4 brilliant
U 2 3 2 2 4 5 4 5 5 pale
L 4 7 4 6 6 6 5 6 6 5 3 4 beautifil
pis EE Wen Eid EEE
2UF TR 6 [o] 6 {ro][oflo]  [uo]l o fio] clear
HROHD 5 58| 4 4 4 6 6 2 3 3 1 glossy
HRDBHD 7 6 6 2 2 1 2 5 4 4 6 3 feeling texture
7 7 6 4 6 6 7 6 7 6 1 0 3 prefer
FF2TN7R 6 5 6 1 1 0 5 3 2 4 3 5 natural
TR s[of[o] 5 4 s 6 6 6 6 6 7 gay
e 1[o] [cl]l+ [=lle] - 6 6 fresh
Bz 5 [o][10] 5 6 6 6 7 5 6 6 showy
?0;.21;156) 79 103 107 65 70 61 86 84 71 89 66 71
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